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Hochschulmarketing
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DATA-DRIVEN
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Storytelling?
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Influencer
Marketing?
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Social Media
Campaigning?




FOOD FOR

B FUTURE




Wissenschafts...

...PR

...MARKETING

— ...KOMMUNIKATION




Dr. Patrick Honecker | Svenja Rausch M.A.

Uninersitan Kommunikation & Marketing

zu Edlm

Vielen Dank!



